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THIS IS THE KEY

The way an 
audience 
experiences and 
perceives a 
company, product 
or service

+How that company 
relates to its 
audiences

The company’s 
reputation and 
aspirations

What they make or 
do++

A brand is…

WHAT YOU DO + HOW YOU DO IT

Your attributes:

“How you do it.”

Example:

A Mac is well-designed.

Apple makes computers that are 
well-designed, intuitive and 
visionary. 

Your capabilities:

“What you do.”

Example:

A Mac is a computer

As a company, one thing 
Apple does is make 
computers.

Photographers tends to lead with their capabilities.
Both are equally important when defining and expressing your brand.
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A brand is…

-

USING YOUR BRAND ATTRIBUTES

Brand Attributes

Brand Positioning Brand Definition

Brand Name Brand Identity

Website · Language · Photography & Motion  
Social Media  · PR ·  Product Offerings 

Customer Service  · Marketing Materials · Design 
Packaging, Advertising and so on

Brand Implementation


